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Porsche strengthens cross-industry
Initiative value balancing alliance

16/12/2019 As far as Porsche is concerned, economic success and social responsibility go hand in
hand. With this attitude, the company deliberately takes on a pioneering role again and again — in the
area of sustainability, too.

Together with the Volkswagen Group, Porsche is now the first automobile manufacturer to become a
core member of the recently founded value balancing alliance e.V. based in Frankfurt am Main. The aim
of this cross-industry alliance is to develop a standard that creates visibility in terms of the ecological,
human, social and financial value contributed by companies as well as assessing the consequences for
society and the ecosystem.

“Porsche has always been committed to growth that creates value and is sustainable. Social
responsibility is something we take on proactively,” says Oliver Blume, Chairman of the Executive Board
of Porsche AG. “Sustainability is a key pillar of our corporate philosophy. Through the Ferry Porsche
Foundation we promote social interaction. Our purely electric Taycan has made us pioneers in the field
of sustainable mobility. Together with the values alliance, we aim to provide decision-makers with a tool
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for creating and protecting sustainable values."

Within three years, value balancing alliance e.V. intends to develop a model for

assessing multidimensional value creation, test this model in practice and then further develop its
publication and reporting obligations accordingly. The new methodology aims to develop standardised
and therefore comparable indicators. This should make the actual value contributed by companies
transparent to society.

“The goal of this holistic approach to corporate output is to make it possible to identify and understand
positive and negative social impact,” says Christian Heller, CEO of value balancing alliance e.V.

The values alliance is supported by the OECD as well as the auditing firms Deloitte, EY, KPMG and PwC,
among others. The founding members of the non-profit organisation are BASF, Bosch, Deutsche Bank,
LafargeHolcim, Novartis, Philip Morris International, SAP and SK.
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Consumption data

Taycan Turbo (Predecessor model)

Taycan Turbo S (Predecessor model)

*Further information on the official fuel consumption and the official specific CO, emissions of new passenger cars can be found
in the "Leitfaden (iber den Kraftstoffverbrauch, die CO,-Emissionen und den Stromverbrauch neuer Personenkraftwagen” (Fuel
Consumption, CO,Emissions and Electricity Consumption Guide for New Passenger Cars), which is available free of charge at all
sales outlets and from DAT (Deutsche Automobil Treuhand GmbH, Helmuth-Hirth-Str. 1, 73760 Ostfildern-Scharnhausen,
www.dat.de).
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