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94 per cent of global dealers with digital marketplace  

Porsche further expands online vehicle sales  

Stuttgart. Yet another e-commerce milestone for Porsche: the number of markets of-

fering online vehicle searches has recently hit 100 around the globe – and in 26 of 

these, cars can be ordered online too. In Canada, Porsche's own vehicle search was 

even introduced as the exclusive marketing platform for new stock vehicles. Overall, 

94 per cent of dealers now present their new and used cars on the digital marketplace, 

where a total of 16,300 vehicles is offered.  

 

At the same time, demand from customers is increasing. In the last year, around 5,800 

Porsche vehicles were sold from stock via the online channel – a more than threefold 

increase on the previous year, where ca. 1,700 units were sold online. Around 110,000 

leads were generated on the platform worldwide, with this figure increasing by 61 per 

cent over 2020. Around 1.1 million users use the redesigned Porsche vehicle search 

each month.  

 

In Europe, online vehicle sales have been available in all major markets since 2021. 

Strategic considerations also play a role in the decision to launch in new markets. In 

the Netherlands, the customer base is for example particularly internet-savvy. Nor-

way, meanwhile, is one of the strongly growing markets in Europe, especially since 

the introduction of the fully electric Taycan. In both countries, the online marketplace 

was launched last year and has since provided transparency on vehicles available lo-

cally.  

 



Press Release 1 February 2022 
 

Dr. Ing. h.c. F. Porsche Aktiengesellschaft 2 of 2                            Communications, Sustainability and Politics 
Porscheplatz 1                                      Corporate and Product Communications 
70435 Stuttgart                                      Nadescha Vornehm 
                                      Phone +49 (0)711 911 – 56025 
                                      E-mail nadescha.vornehm@porsche.de 
 

"We continue to develop our online vehicle sales with a clear customer focus,” says 

Jacqueline Smith-Dubendorfer, Vice President Smart Mobility & Digital Sales. "Our 

customers can give us feedback directly on the digital marketplace. Furthermore, we 

are getting a broader picture of the preferences. Within three months, we have col-

lected more than 4,000 customer opinions and are systematically using them to fur-

ther improve our services."  

 

Omnichannel strategy by the sports car manufacturer  

The commitment to e-commerce is part of the company's omnichannel strategy, ac-

cording to which customers should be able to move seamlessly between the digital 

marketplace and physical retail sites. "Our goal is to make Porsche products conven-

iently accessible anytime, anywhere. Both at the dealership and online. We are further 

networking systems and processes to ensure a first-class omnichannel experience,” 

says Smith-Dubendorfer.  

 

Porsche launched online vehicle sales in Germany in 2019 and has been steadily ex-

panding it ever since. In China and the US, local teams have recently started working 

on the platform. They can capture market-specific customer requirements even more 

directly and implement suitable solutions as quickly as possible. 

 

 
More information, as well as videos and photos, can be found in the Porsche Newsroom: newsroom.por-
sche.com 

https://newsroom.porsche.com/en.html
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