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Porsche Taycan Charges Ahead in First Year on American Roads

One vear after the U.S. launched global deliveries of the Taycan, the fully electric sports
car is seeing strong sales, world records and continued development

Atlanta, Georgia. Porsche wrote a new chapter in its history one year ago when the first
Taycan Turbo S and Taycan Turbo models were delivered to customers in the U.S. in
late December 2019. Following much anticipation, and an unveiling that took place
simultaneously on three continents in September 2019, new owners on the East and West
Coast became the first people in the world to receive their Taycan keys. One year later,
the pioneering model has established itself on American roads, instantly becoming a
milestone in its own right. The Taycan brings the unmistakable Porsche design DNA and
performance into a new powertrain future as the brand’s "soul, electrified.”

Successful sales despite challenges

Since the first cars last December, more than 4,000 customers have driven off in a new
Taycan (including over 1,100 in California). During the third quarter, the Taycan Turbo S,
Turbo and 4S became the third-best selling Porsche model line in the U.S., trailing only
the Macan and Cayenne SUVs. The rapid results have been achieved even with
manufacturing shutdowns and delays for several weeks due to the coronavirus pandemic.
Despite those unforeseen challenges, the Taycan is on track to close a successful first
year on the American market.

Porsche enthusiasts were quick to appreciate the achievements of the Taycan, which has
also attracted new customers to the brand. More than a third of new owners were
previously driving vehicles from other brands before getting behind the wheel of a Taycan.

Record performance

The Taycan’s pace has been relentless since its launch — from new additions being added
to the range, including the Turbo and 4S models (including a Cross Turismo on the way),
to our claim to it being our first electric sports car thoroughly tested on both the road and
on the track, just like any other Porsche.
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The Taycan has started setting records with its capabilities, including a benchmark lap
time for production electric vehicles set by Taycan Turbo S at the iconic Michelin Raceway
Road Atlanta, where professional race car driver Leh Keen completed the 2.54-mile track
in 1:33.88 minutes. Away from the track, the Taycan was awarded the World Car Awards’
World Performance Car and Luxury Car Awards and was announced as the Center of
Automotive Management's Most Innovative Model for 2020.

Continued development

The Taycan premiered with a pioneering 800-volt architecture, which enables extremely
fast charging of the battery. The charging time from five to 80 percent State of Charge
(SoC) is just 22.5 minutes, with a maximum charging power (peak) of up to 270 kW, and
the customer benefits continue to be improved. A simplified and seamless payment
technology through the ultra-fast Electrify America network called Plug&Charge allows
owners of Model Year 2021 vehicles to plug in the cable and see authentication handled
automatically as the charging station identifies the connected car and can process
payments securely and seamlessly. In addition, new battery preservation methods will be
available soon that also regulate charging capacity at suitable charge points to extend
battery life and reduce overall power loss during charging.

Inside the cabin, passengers can enjoy the Taycan’s industry-leading Apple CarPlay®
integration. Forthcoming updates include location-based Smartlift of the vehicle’s front
end on models with adaptive air suspension, and Porsche Innodrive, which adjusts the
speed of the car to the conditions up to 1.5 miles ahead, with specific consideration for
speed limits, turns, traffic circles, and situations where you have to yield or stop.

With continued updates to the Taycan, and more new models to follow its lead, the first
fully-electric Porsche has launched off the line to set a rapid pace for years to come.
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About Porsche Cars North America, Inc. | One Porsche Drive, Atlanta, GA 30354 USA

Kjell Gruner is President and CEO of Porsche Cars North America, Inc. (PCNA), where he is responsible for both the
United States and Canada. He also heads the executive leadership team of Porsche Digital, Inc., the sports car
manufacturer’s digital subsidiary in the U.S.

Kjell Gruner first joined Porsche in 1999 as a Senior Manager in Marketing, Planning and Strategy, after beginning
his career at Boston Consulting Group. In 2004, he joined Daimler AG, most recently as Director Strategy Mercedes-
Benz Cars, before returning to Porsche AG in 2010 as CMO.

Kjell Gruner studied and has a doctorate in Industrial Engineering and Marketing in Germany and the United States.

Gruner’s complete bio is available at newsroom.porsche.com.

Established in 1984, Porsche Cars North America, Inc. (PCNA) is the exclusive U.S. importer of the Porsche 911,
718 Boxster, 718 Cayman, Macan, Cayenne, Panamera and Taycan. Headquartered in Atlanta, Georgia, since 1998,
PCNA is also home to the first Porsche Experience Center in North America featuring a module-based 1.6 mile driver
development track, business center, and fine dining restaurant, 356. The company operates a second Porsche
Experience Center near Los Angeles. That 53-acre complex features a driver development track with eight
educational modules totaling 4.1 miles, a business center, and Restaurant 917. PCNA supports 192 independently
owned and operated Porsche dealerships in the U.S., including supplying parts, service, marketing, and training.
They, in turn, work to provide Porsche customers with a best-in-class experience that is in keeping with the Porsche
brand's 70-year history of leadership in the advancement of vehicle performance, safety, and efficiency. PCNA is an
indirect wholly-owned subsidiary of Porsche AG, which is headquartered in Stuttgart, Germany.

At the core of this success is Porsche's proud racing heritage that boasts some 30,000-plus motorsport wins to date.

Follow us: twitter.com/porsche | facebook.com/porsche | instagram.com/porsche
facebook.com/PECAtlantalinstagram.com/pecatl|facebook.com/pecla | instagram.com/pecla

Photos and video footage are available to accredited journalists on the Porsche Press Database at
http://press.porsche.com/.
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